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How Puma Uses Klear to Engage Fans in 80+ Countries

The dilemma

Maintaining a global presence comes with unique challenges, even for well-
established brands like Puma. For starters, the company needed to

understand the nuances of each of the countries in which it operates (80 @ %J
all I]

countries totall]) to ensure its marketing and messages resonate with those

Klear enables Puma to:

audiences. Using influencers gives them a direct “in” to niche markets,
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real impact in those markets proved challenging. The company also needed
a way to track the influencers’ performance and allow them to demonstrate
an RO for their efforts. By choosing Klear, Puma gained confidence in
working with influencers across multiple markets and audiences.

Puma chose influencer marketing so that they could

promote themselves in the most authentic way possible.

Influencers who lived and worked within their target
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marketing team can track audience growth over time,

WOU|d be diffiCU|t tO mOﬂUO”g discover these fo]lcllowerengqhge?er?taqniijc;tlwerfactorstoshowtheir
. . R R influence in the health and fitness space.
niche profiles; however, using Audience made
it a lot easier for us to hone in on the best
. . . . Afte.r activqtinq the influencers, the team could also track
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metrics, all from within the platform. Analyzing engagement
Content and helped the brand to prove the success of its campaign as
well as set new performance benchmarks for future

Engdgement campaigns.
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In total, the campaign generated more than 10,000 unique
uses of the branded hashtag and achieved a 24x higher
average engagement rate.
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