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This Business Partner Code of Conduct (the “Code”) defines the standards of business conduct and 
business prac:ces that Nexthink SA, or one or more of its subsidiaries (“Nexthink”) expects of its 
business partners. 
Business Partners are those organiza:ons (“Business Partners”) who are engaging with, or 
represen:ng Nexthink in marke:ng, remarke:ng, distribu:ng, reselling or providing Nexthink 
products or services, or supplying products or services to Nexthink (“Ac:vi:es”).  
  

 
This Code integrates Nexthink’s values and expecta?ons for its Business Partners.  
  
Compliance with the Code is an important part of your rela?onship with Nexthink.  The trust 
that our clients, investors, colleagues, and communi?es place in Nexthink and our Business 
Partners is a valued asset.   
  
As relevant and appropriate, Business Partners must ensure that the Nexthink Code of 
Conduct (being the code of conduct that Nexthink’s own employees are expected to abide by) 
(“Nexthink Code of Conduct”) is provided to their employees, agents and contractors who 
work with Nexthink personnel or who are involved in the Ac?vi?es.  
  
If applicable laws and regula?ons are more permissive than the Nexthink Code of Conduct, 
Business Partners are expected to comply with the Nexthink Code of Conduct. If applicable 
laws and regula?ons are more restric?ve, Business Partners must comply with those legal 
requirements.  
  
The industry and markets that we serve con?nue to undergo significant changes. As a result, 
these changes may make business opera?ons more complex and regularly present new 
regulatory, ethical, and legal challenges. Business Partners are expected to demonstrate the 
highest ethical principles in all Ac?vi?es and avoid engaging in any ac?vity that involves even 
the appearance of impropriety.  
  
If a Business Partner becomes aware of any unlawful or unethical situa?on involving or related 
to the sale of products or services Nexthink provides, such Business Partner must immediately 
no?fy Nexthink (by way of its business contact or legal@nexthink.com) and communicate any 
informa?on regarding the incident or situa?on. Nexthink expects Business Partners to assist 
with any inves?ga?ons of incidents or situa?ons reported to Nexthink.  
  
  

  

  

Our Values   
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Business Partners shall treat their employees with dignity and respect and shall act in 
compliance with all applicable laws and regula<ons around labor rights.	 
  

 
Respect and Dignity  
Business Partners are expected to provide their employees with a work environment free of 
coercion, discrimina?on and harassment. Business Partners are expected to implement 
disciplinary policies that would prevent any discrimina?on or harassment against their 
employees.  
  
Any; criminal, fraudulent or illegal conduct, impropriety, lack of professional responsibility or 
dishonesty will not be tolerated under any circumstance. Dishonesty may cause unfair 
outcomes to customers or harm to market integrity, leading to loss of reputa?on, regulatory 
ac?on or other poten?al adverse impact to Nexthink. Such conduct should be subject to 
internal disciplinary ac?on up to and including termina?on of employment and may lead to 
criminal prosecu?on, regulatory ac?on or civil suit.  
  
An<-Slavery, Human Trafficking and Child Labor  
Slavery, trafficking, and child labor is a viola?on of fundamental human rights. Business 
Partners must comply with all applicable an?-slavery and human trafficking laws, statutes, 
regula?ons and codes (together as “Covered Laws”) from ?me to ?me in force and related 
Nexthink policies and procedures.  Business Partners shall further require that each of their 
subcontractors and suppliers shall comply with the with all applicable Covered Laws. This 
includes, but is not limited to, condemning any forced labor and the use of child labor.  
  
“Child” should be understood as referring to any person under the age of 16, or the minimum 
age for employment in the country of employment, whichever is greatest. “Employment” 
should exclude any appren?ceship or training programs which comply with local laws.  
  
Health and Safety  
Business Partners shall implement policies and controls in order to prevent any employee 
exposure to safety hazards.  
  
Business Partners shall provide clean and safe facili?es to their employees, with reasonable 
personal space, in compliance with local laws and regula?ons.  
  

  

  

Labor and Workplace Ethics  
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Wages and Working Hours  
Business Partners shall comply with minimum wage laws and provide fair compensa?on to its 
employees. Business Partners shall make payments of salaries in a ?mely manner. Business 
Partner’s employees shall be in full control of their earnings as required by applicable law. 
Business Partners shall not have their employees working more than the maximum hours as 
provided by local laws and regula?ons. Business Partners’ employees shall be allowed at least 
one day off per week.  
  
Inclusion and Accessibility  
Business Partners are encouraged to put in place a safe and inclusive workplace environment 
for all people, without regard to race or ethnic origin, religion, age, sexual orienta?on, gender 
iden?ty or expression, disability or any other characteris?c unrelated to the job requirements.  
  
Business Partners should ideally:  
  

- Have volunteering programs, make dona?ons or have some kind of partnership or 
program towards community engagement.  

- Have zero tolerance to harassment or discrimina?on of any kind.  
  
Nexthink expects its Business Partners to comply with the highest standards of the 
industry.  

 
  
Financial Integrity and Accoun<ng  
Accurate and reliable financial and business records are of cri?cal importance for all 
enterprises.  Business Partners must not engage in any ac?ons that could result in conveying 
false or inaccurate financial informa?on to Nexthink or our clients. Business Partners must 
ensure that all submissions made to Nexthink (for example, orders, sales repor?ng, rebates, 
and reimbursement requests) are complete and accurate.  
  
An<-Bribery, Corrup<on and Fraud  
Business Partners must abide by all applicable An?-Bribery laws, including the US Foreign  
Corrupt Prac?ces Act (“FCPA”), the UK Bribery Act, and any other local laws in every country 
/ jurisdic?on in which we do business (for example, federal, regional, provincial, and state 
laws).  These laws generally prohibit both bribery of government officials and private sector 
(commercial) bribery.  In addi?on to the prohibi?on of bribery, the FCPA mandates that 
companies establish and maintain accurate books and records and adequate internal controls.  
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Dealing with Government Clients  
Business Partners must be aware of and comply with all laws, rules, regula?ons, including 
procurement regula?ons, and contract clauses that govern the acquisi?on of goods and 
services by government en??es to which Business Partners directly or indirectly market or 
recommend products and/or services provided by Nexthink, including federal, state, local, and 
other government-owned en??es, as well as en??es subject to government procurement 
rules (“Government Clients”). Bear in mind that those ac?vi?es that may be appropriate when 
dealing with nongovernmental customers may be improper and even illegal when dealing with 
Government Clients.  
  
If a Business Partner violates any of these requirements or other applicable law, Nexthink may 
terminate its rela?onship with such Business Partner. Because applicability of legal restric?ons 
may depend on the provisions of Business Partners’ contracts and subcontracts, and other 
circumstances of a transac?on that may be known only by them, it is Business Partners’ 
responsibility to determine in each instance whether a poten?al fee or benefit is permibed, 
and whether such registra?on and/or disclosure is required.   
  
Export Control  
Business Partner acknowledges that products, socware, services and technical informa?on 
(including, but not limited to, service, technical assistance and training) provided under this 
rela?onship may be subject to export laws and regula?ons of other countries, and any use or 
transfer of the such products, socware, service and technical informa?on must be in 
compliance with all applicable regula?ons and interna?onal trade sanc?ons. The Par?es will 
not use, distribute, transfer, or transmit the products, socware, service or technical 
informa?on (even if incorporated into other products) except in compliance with all applicable 
export regula?ons and trade sanc?ons. If requested by Nexthink, Business Partner also agrees 
to sign wriben assurances and other export-related documents as may be required to comply 
with all applicable export regula?ons.   
  
Compe<ng Fairly   
Nexthink expects Business Partners and their employees, agents and contractors to compete 
fairly and ethically for all business opportuni?es and not engage in any an?-compe??ve 
behavior, including but not limited to those rela?ng to teaming and informa?on sharing with 
compe?tors, price fixing and rigging bids.    
  
Business Partners’ employees, agents or contractors involved in the sale of products and 
services provided by Nexthink must ensure that all statements, communica?ons, and 
representa?ons to customers are accurate, complete, and truthful.   

  

  

Integrity  
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Business Partners must not make or abempt to make any unauthorized commitments on 
behalf of Nexthink or customers, or inappropriately implicate or involve Nexthink in its 
disputes with customers or others. Similarly, Business Partners should not defame or 
disparage Nexthink, other Nexthink business associates, compe?tors or clients.  
  
Our behavior represents the values of Nexthink and always exceeds the minimum thresholds 
set forth in policies and applicable law.  
  
Conflict of interest  
We expect Business Partners to avoid any personal, financial or other interests that might 
nega?vely impact their capability to perform the Ac?vi?es or create the appearance of 
impropriety in their professional role and/or rela?onship with Nexthink and/or its customers.  
  
Business Partners shall disclose situa?ons that might give rise to actual or poten?al conflicts 
of interest. For example, Business Partners shall disclose personal or financial interests in 
customers, compe?tors or other third par?es which might influence, or even impact the 
appearance of, the objec?vity of the Ac?vi?es.  
  
    
  
Business Partners distribu<ng Nexthink’s products must display the best behaviour.  

  
  
Representa<on of Nexthink  
Business Partner shall act professionally and appropriately at all ?mes when represen?ng or 
engaging with Nexthink.   
 
Business Partners shall not:  

• sign or make any verbal commitments unless such agreement has been appropriately 
processed with Nexthink; and  

• make any statements that are untrue or that are not authorized to be made on behalf 
of Nexthink.  

  
Business Partners must con?nuously work to gain the trust and respect of our customers. 
Business Partners must be fair, reliable and respecgul.   
  
Nexthink Confiden<al Informa<on and Data Protec<on  
Business Partners shall protect Nexthink’s confiden?al informa?on or commercial secrets to 
prevent any access of such to unauthorized or external persons. 
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Business Partners shall not misuse such informa?on for personal gain or for unauthorized 
third-party advantage.  
  
Informa?on acquired within the scope of the Ac?vi?es should always be used appropriately 
by Business Partners and to the extent permibed and commercially jus?fied.  
  
Business Partners shall comply with all data protec?on laws and requirements when 
processing any personal data on our behalf.  
  
Intellectual Property  
Business Partners that are distribu?ng Nexthink’s products are responsible for protec?ng both 
Nexthink’s and the customer’s intellectual property rights.    
  
An important element of such protec?on is maintaining the confiden?ality of Nexthink’s and 
the client’s confiden?al informa?on and other proprietary informa?on.   
  
Business Partners must not reproduce copyrighted socware, documenta?on, or other 
materials unless properly authorized to do so. Partners must observe applicable data privacy 
requirements. When Business Partners market directly to a customer, Business Partners must 
ensure the appropriate license and product terms are provided to the customer in a format 
sufficient to create an enforceable agreement under applicable law (for example, certain 
countries require contrac?ng in hard copy format) before the sale to the customer is finalized.  
  
Social Media  
Nexthink expects Business Partners to comply with applicable laws and government guidelines 
governing social media. Further, when using social media (for example, blogs, filesharing, and 
social network), Business Partners must comply with this Code and if applicable, the Nexthink 
Code of Conduct, must not engage in any misleading or decep?ve communica?on and must 
not disclose Nexthink’s confiden?al informa?on, except as provided under the Nexthink 
Business Partner Agreement (or an equivalent agreement regarding the exchange of 
confiden?al informa?on).  
  
     

 

  
  

Professional and Ethical Manner  
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Nexthink operates a robust Environmental, Social and Governance (“ESG”) program and 
expects its Business Partners to also consider ESG issues in performance of any Ac?vi?es.  
  
Accordingly, to the extent applicable, Business Partners shall ensure:  

(a) their Ac?vi?es comply with all applicable environmental laws, including laws and 
interna?onal trea?es rela?ng to (but not limited to) climate change, waste disposal, 
emissions, discharges and the handling of hazardous and toxic materials;  
  

(b) the goods it manufactures (including the inputs and components that it incorporates 
into its goods) comply with all applicable environmental laws and trea?es; and  
  

(c) they will only use packaging materials that comply with all applicable environmental 
laws and trea?es.  
 
 
  

Business Partners shall have in place a suitable environmental management strategy for 
managing its environmental risks, taking into account the size and scope of a Business 
Partner’s opera?ons.  Such strategy may cover the following:  
  

• steps to con?nuously improve environmental performance, reduce pollu?on, 
emissions and waste;  

• measures to reduce the use of all raw materials, energy and supplies; and  
• raising awareness and training workers in environmental mabers.  

  

  
  

Environmental Responsibility  

  
  


