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SDG 5 INSIGHTS



INTRODUCTION

Gender (in) Equality Revealed

In October last year, WWG launched a campaign to talk about Gender Equality (SDG5) to shed light on
progress, challenges and actions required to move the dial on gender equality.

Thisinsights guide is acompilation of this campaign which summarises the key issues identified and further
exacerbated by the 2020 COVID 19 pandemic. It is by no means a prescriptive nor exhaustive guide
addressing all aspects and challenges and solutions available to address gender equality.

Our aim is not only to raise awareness on the issue at hand but to provide our clients, partners and leaders
in this space the tools to make informed decisions and encourage stronger corporate action to advance
gender equality. We first do this via our products on the and then via our thought
leadership in the form of blogs, articles and guides like this one.

We recognise that gender equality is not a “Women vs. Men' issue, it is about tackling systemic and deeply
rooted inequalities that leave half of the world's population behind. An equal access, opportunities, freedom
from violence and compensation are not womens issues - they are human ones, essential for the
achievement of peaceful societies, with full human potential and sustainable development at heart.

This insights guide Is our commitment to raising awareness and starting a conversation where the issues
that exist today as barriers to achieving gender equality and the targets set out by the Sustainable
Development Goals can be openly addressed.

WORLD WIDE
GENERATION

500G 5 - GENDER EQUALITY

#Genderequality is both a stand-alone goal of #sustainabledevelopment
and a cross-cutting priority for achieving all the #&0 G s, Companies have not
only a baseline responsibility to respect human rights, but the opportunity to
support the empowerment of women & girls through their core business,


https://www.linkedin.com/feed/hashtag/?keywords=genderequality&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6722107166855192576
https://www.linkedin.com/feed/hashtag/?keywords=sustainabledevelopment&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6722107166855192576
https://www.linkedin.com/feed/hashtag/?keywords=sdgs&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6722107166855192576
https://monitoring.g17.eco/
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THE BUSINESS CASE FOR
GENDER EQUALITY

When talking about the “business case” for gender equality, we sought to uncover statistics of
some of the most common issues that may arise in working environments that contribute to the
promotion of gender inequality.

What we found is that when it comes to matters of gender equality, one of the greatest challenges
we face is overcoming the historically constructed and defined social norms on what it means to be
a boy or a girl, a woman or a man, or a person of any other gender or gender-nonconforming
identity.

kk
These outdated ideas and values promote attitudes, perceptions and behaviours that restrict, Hiring and promoting
exclude and discriminate across gender identities - creating patriarchal cultures of toxic
masculinity and gender inequality. These gender stereotypes do not only affect women but also talented
add pressure on men to conform to specifig roles that ultimately restrict them in terms of their is the right thing to do
emotions, economic expectations, relationships and leadership types.

for

Read more on our Toxic Masculinity Bingo or download it on Trello. How many of these toxic and it's an economic
masculinities have you experienced at work? Tag us on Linkedin or Twitter

Imperative -

The question is, do we really need a business case for diversity? - Avivah Wittenberg-Cox S s Al
and Thomas Chamorro-Premuzic make an excellent case for it, click here to read more.
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https://www.linkedin.com/posts/worldwidegeneration_generationequality-sdg5-turnitaround-activity-6729056411940081665-aROu
https://trello.com/invite/b/UYq4vc9V/f7d25416f7dffba98efa08a462a7c504/sdg-5-gender-campaign
https://www.linkedin.com/company/worldwidegeneration/mycompany/
https://twitter.com/WorldWide_Gen?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.forbes.com/sites/avivahwittenbergcox/2020/11/17/do-we-still-need-a-business-case-for-diversity/?sh=97ee89c42623
https://www.worldwidegeneration.co/news/gender-equality-apparel-companies-lead-wba
https://www.linkedin.com/posts/worldwidegeneration_sdg5-globalgoals-mentalhealthawareness-activity-6732276271969050624-sIO3
https://trello.com/c/8SUJEdRJ/7-25-of-women-in-the-eu-experienced

A recent study by McKinsey & Company on
#Covid19 and #GenderEquality highlights “what is
good for greater gender equality is also good for the
economy and society as awhole.

Read the full report at https://mck.co/2Gjf7Uc

According to a UN Women Spotlight report on #GenderEquality, women represent 70% of healthcare workers globally but are

under-represented in senior and decision-making roles in most national and global health settings, limiting women's input into
decision-making in health.

These are represented in the images on the above by gender and sector according to essential sectors identified by UN Women.

Click here toread the spotlight report.

HOW THE GLOBAL PANDEMIC EXPOSED
OUR GAPS IN GENDER EQUALITY!


https://www.linkedin.com/company/mckinsey/
https://www.linkedin.com/feed/hashtag/?keywords=covid19&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6721378759028600832
https://www.linkedin.com/feed/hashtag/?keywords=genderequality&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6721378759028600832
https://www.linkedin.com/feed/hashtag/?keywords=genderequality&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6724990021381754880
https://www.linkedin.com/feed/hashtag/?keywords=genderequality&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6721378759028600832
https://www.linkedin.com/feed/hashtag/?keywords=covid19&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6721378759028600832
https://www.mckinsey.com/featured-insights/future-of-work/covid-19-and-gender-equality-countering-the-regressive-effects
https://www.linkedin.com/feed/hashtag/?keywords=genderequality&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6724990021381754880
https://www.unwomen.org/-/media/headquarters/attachments/sections/library/publications/2020/spotlight-on-gender-covid-19-and-the-sdgs-en.pdf?la=en&vs=5013
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#Orangetheworld

https://bit.ly/3qilZCn


https://www.linkedin.com/feed/hashtag/?keywords=orangetheworld&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A6737024776260370433
https://bit.ly/3qiIZCn
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VIOLENCE AGAINST WOMEN

Onthe International Day for the Elimination of Violence Against Women, celebrated
annually on November 25th, we joined the Ally Voices to talk about one
of the most concerning exposures that COVID19 had on Gender Equality issues,
coined as “the Shadow Pandemic”.

The increase In reports of domestic violence caused by security, health and
economic concerns arising from the Pandemic and further exacerbated by the
confined living conditions imposed to contain the spread of the virus, have
highlighted the prevalence of violence against women and led to coining this
Impact as the “Shadow Pandemic’.

In a remote-working world, businesses have embraced the "new normal” ushering
INn an era of productivity, inclusiveness and connectedness. As the lines between
work and home environments in this “new normal” begin to blur, our article calls on
businesses to consider a re-evaluation and expansion of their responsibilities as a
‘duty of care” to its (female) workforce and commitment to gender equality to
protect them from all forms of violence.

and find out how companies like Vodafone and
Kering pro-actively developed solutions raise awareness & take action.



https://www.linkedin.com/posts/worldwidegeneration_responsiblebusiness-decadeofdelivery-activity-6729371832559951872-rcLZ
https://www.linkedin.com/pulse/shadow-pandemic-expansive-role-business-advancing-era-ondarza-dovali/
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These canalso be viewed on our


https://trello.com/invite/b/UYq4vc9V/f7d25416f7dffba98efa08a462a7c504/sdg-5-gender-campaign
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THANK YOU FORREADING

HELPFUL RESOURCES TO NAVIGATE THE ROLE OF BUSINESS IN SDGS:

by World Business Council for Sustainable Development (WBCSD)

by the UN Global Compact (UNGC)

by GRI

World Wide Generation is a sustainability fintech developing SaasS cloud-based monitoring solutions
to accelerate the financing and delivery of the SDGs. The Company Tracker app on G17Eco
standardises & streamlines corporate sustainabllity reporting to allow you to holistically assess risks
and understand your contribution to the SDGs.
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https://sdghub.com/
https://www.unglobalcompact.org/sdgs/about
https://www.weps.org/
https://www.globalreporting.org/public-policy-partnerships/sustainable-development/integrating-sdgs-into-sustainability-reporting/
https://www.worldwidegeneration.co/contact-us
https://events.bloomberglive.com/Future-of-sustainable-investing?share=true



